SINELITABMAS

Impulsive purchase behaviour of Z generation of Muslim women on TikTok shop: the
application of S-O-R framework

Z;Iror:lecatlon Journal of Islamic Marketing
Quartile 2

Creator Nugraha Y.D.

Page

Issn 17590833

Volume

Cover Date 2023-01-01

Cover Display
Date

Doi 10.1108/JIMA-06-2022-0182
Citedby Count (not set)

Aggregation
Type

Url https://www.scopus.com/record/display.uri?eid=2-s2.0-85165160223&origin=resultslist&sort=plf-f
Author Dr SULIYANTO, S.E., M.M.

2023

Journal



https://www.scopus.com/record/display.uri?eid=2-s2.0-85165160223&origin=resultslist&sort=plf-f

