
SINELITABMAS

1

A moderating role of halal brand awareness to purchase decision making

Publication
Name

Journal of Islamic Marketing

Quartile 2

Creator Rachmawati E.

Page 542-563

Issn 17590833

Volume 13

Cover Date 2022-01-13

Cover Display
Date

13 January 2022

Doi 10.1108/JIMA-05-2020-0145

Citedby Count 15

Aggregation
Type

Journal

Url https://www.scopus.com/record/display.uri?eid=2-s2.0-85095695372&origin=resultslist&sort=plf-f

Author Dr SULIYANTO, S.E., M.M.

https://www.scopus.com/record/display.uri?eid=2-s2.0-85095695372&origin=resultslist&sort=plf-f

