
SINELITABMAS

1

The influence of brandâ€™s origin on relationship marketing effectiveness

Publication
Name

Quality - Access to Success

Quartile 3

Creator Prasetyanto W.

Page 97-103

Issn 15822559

Volume 20

Cover Date 2019-08-01

Cover Display
Date

August 2019

Doi
Citedby Count (not set)

Aggregation
Type

Journal

Url https://www.scopus.com/record/display.uri?eid=2-s2.0-85069452808&origin=resultslist&sort=plf-f

Author Dr SULIYANTO, S.E., M.M.

https://www.scopus.com/record/display.uri?eid=2-s2.0-85069452808&origin=resultslist&sort=plf-f

