SINELITABMAS

Memorable experience and destination loyalty in Islam-related tourism

E:?nlgatlon Journal of Islamic Marketing
Quartile 1

Creator Burhanudin B.

Page 1527-1543

Issn 17590833

Volume 16

Cover Date 2025-05-22
Cover Display

Date 22 May 2025

Doi 10.1108/JIMA-09-2023-0280

Citedby

Count (not set)

Aggregation Journal

Type

Url https://www.scopus.com/record/display.uri?eid=2-s2.0-105003129185&origin=resultslist&sort=plf-f

Author Dr Drs AGUS SUROSO



https://www.scopus.com/record/display.uri?eid=2-s2.0-105003129185&origin=resultslist&sort=plf-f

