
SINELITABMAS

1

The Effect of Motivation, Price and Perceived Quality on Consumer Purchase
Decisions of Lenovo Laptops in The Covid-19 Pandemic Era in Purwokerto

Title
The Effect of Motivation, Price and Perceived Quality on Consumer Purchase Decisions of Lenovo
Laptops in The Covid-19 Pandemic Era in Purwokerto

Abstract
Authors S Dewi, WR Adawiyah, NC Afif

Journal Name Sustainable Competitive Advantage (SCA) 11 (1), 2022

Publish Year 2022

Citation (not set)

Url
https://scholar.google.com/scholar?q=+intitle:"The Effect of Motivation, Price and Perceived
Quality on Consumer Purchase Decisions of Lenovo Laptops in The Covid-19 Pandemic Era in
Purwokerto"

Author Dr. NUR CHOIRUL AFIF, S.E., M.Si, M.M.

https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:

