SINELITABMAS

the Influence of Online Brand Community, Product Quality, and Price on Brand
Loyalty

Title the Influence of Online Brand Community, Product Quality, and Price on Brand Loyalty
Abstract
Authors M Faqih, T Luhita

Journal Name Terbuka Journal of Economics and Business 1 (1), 28-39, 2020
Publish Year 2020
Citation (not set)

https://scholar.google.com/scholar?g=+intitle:"the Influence of Online Brand Community, Product
Quality, and Price on Brand Loyalty"

Author TILADELA LUHITA, S.E., M.Si

Url



https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:

