
SINELITABMAS

1

THE IMPLICATURE AND VIOLATION OF MAXIMS IN INDONESIAN
ADVERTISEMENTS

Title THE IMPLICATURE AND VIOLATION OF MAXIMS IN INDONESIAN ADVERTISEMENTS

Abstract
Authors M Ahsanu

Journal Name
Publish Year 2012

Citation (not set)

Url
https://scholar.google.com/scholar?q=+intitle:"THE IMPLICATURE AND VIOLATION OF MAXIMS
IN INDONESIAN ADVERTISEMENTS"

Author MUHAMAD AHSANU, PhD

https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:

