SINELITABMAS

THE MODERATING ROLES OF CULTURAL VALUE ON THE RELATIONSHIP
BETWEEN SELF CONGRUITY AND DESTINATION LOYALTY (CASE OF
OWABONG TOURISM OBJECT)

THE MODERATING ROLES OF CULTURAL VALUE ON THE RELATIONSHIP BETWEEN SELF

Title CONGRUITY AND DESTINATION LOYALTY (CASE OF OWABONG TOURISM OBJECT)
Abstract
Authors BAR Suyanto, PH Adi, L Suwandari

Journal Name ICORE 5 (1), 2021
Publish Year 2021

Citation 1
https://scholar.google.com/scholar?qg=+intitle:"THE MODERATING ROLES OF CULTURAL
Url VALUE ON THE RELATIONSHIP BETWEEN SELF CONGRUITY AND DESTINATION LOYALTY

(CASE OF OWABONG TOURISM OBJECT)"
Author Dr Doctor of Philosophy LUSI SUWANDARI, M.Si



https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:
https://scholar.google.com/scholar?q=+intitle:

