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Abstract

The purpose of this study is to analyze the factors that become the consideration of prospective
students in the decision to choose the major of online business and marketing. The type of
research used is exploratory. This study used a sample of 76 prospective students. Data
analysis used factor analysis. Results of the analysis show that the factor considered by the
prospective students in choosing the major of online business and marketing is the
studentÃ¢Â€Â™s perception factor. While, the factors considered by prospective students who
do not choose the major of online business and marketing is due to perception factors that
include family perception and perception of friends. The conclusion of this study is that the
student perception becomes factor considered by the prospective students in choosing and not
choosing the major of online business and marketing at Public Vocational High School 1
Banyumas.

Publisher Name Faculty of Economics and Business, Jenderal Soedirman University

Publish Date 2018-07-02

Publish Year 2018

Doi
Citation
Source Jurnal Akuntansi Manajemen dan Ekonomi

Source Issue Vol 20 No 2 (2018)

Source Page 1-6

Url http://jos.unsoed.ac.id/index.php/jame/article/view/1044

Author Dr Drs AGUS SUROSO

http://jos.unsoed.ac.id/index.php/jame/article/view/1044

