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Abstract

Formative variables of trustworthiness on Instagram online sellers
of

This research aims to develop an indicator of trust in Online Seller Application Instagram.
Instagram is a sharing picture application that used uniquely by Indonesian as a medium for a
seller and buyer to meet. Deception was the biggest risk when people used online shopping.
This study identifies an indicator of trustworthiness in Instagram Online seller application. Four
indicators were proposed and proven could measure trust in online sellers. There are some
followers, price rationality, image quality and seller response. Samples from this study were
users of Instagram Online users. Total 20 informants for qualitative study and 488 respondents
for the quantitative study participated in this research. This research used the mixed method. A
qualitative method to identify and classify potential indicator for trustworthiness on Instagram
seller, while quantitative method was used to measure the construct validity and reliability of
trustworthiness on instagram online seller. The result show that from 12 indicators that
represent trustworthiness in instagram online seller, it could classify into four variables by using
Exploratory Factors Analysis (EFA). This research imply for Instagram seller, they should pay
attention to factors that found by this research to gain trust from the customers.

Publisher Name Faculty of Economics and Business Universitas Jenderal Soedirman

Publish Date
Publish Year
Doi

Citation
Source
Source Issue
Source Page
Url

Author

2018-05-31
2018

Performance

Vol 25 No 2 (2018): Performance

1-7
http://jos.unsoed.ac.id/index.php/performance/article/view/1118
ASCARYAN RAFINDA, S.E., Ak, M.Sc., PhD



http://jos.unsoed.ac.id/index.php/performance/article/view/1118

