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Abstract

TheÃƒÂ‚Ã‚Â  objectiveÃƒÂ‚Ã‚Â  ofÃƒÂ‚Ã‚Â  thisÃƒÂ‚Ã‚Â  studyÃƒÂ‚Ã‚Â  isÃƒÂ‚Ã‚Â  toÃƒÂ‚Ã‚Â 
determineÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  merchantÃƒÂ‚Ã‚Â  andÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  user
preferencesÃƒÂ‚Ã‚Â  toÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  specificationÃƒÂ‚Ã‚Â  lubricatingÃƒÂ‚Ã‚Â 
greaseÃƒÂ‚Ã‚Â  lubricants,ÃƒÂ‚Ã‚Â  colorÃƒÂ‚Ã‚Â  lubricants, packageÃƒÂ‚Ã‚Â  sizes,ÃƒÂ‚Ã‚Â 
shapeÃƒÂ‚Ã‚Â  packagingÃƒÂ‚Ã‚Â  labels,ÃƒÂ‚Ã‚Â  distributionÃƒÂ‚Ã‚Â  ofÃƒÂ‚Ã‚Â 
lubricants,ÃƒÂ‚Ã‚Â  promotion,ÃƒÂ‚Ã‚Â  and price. Sampling using purposive sampling
technique. Analysis of data using friedman testÃƒÂ‚Ã‚Â  withÃƒÂ‚Ã‚Â  5%ÃƒÂ‚Ã‚Â 
errorÃƒÂ‚Ã‚Â  level.ÃƒÂ‚Ã‚Â  IfÃƒÂ‚Ã‚Â  thereÃƒÂ‚Ã‚Â  areÃƒÂ‚Ã‚Â  differencesÃƒÂ‚Ã‚Â 
thenÃƒÂ‚Ã‚Â  test edÃƒÂ‚Ã‚Â  furtherÃƒÂ‚Ã‚Â  byÃƒÂ‚Ã‚Â  LSD.ÃƒÂ‚Ã‚Â  The resultsÃƒÂ‚Ã‚Â 
ofÃƒÂ‚Ã‚Â  thisÃƒÂ‚Ã‚Â  researchÃƒÂ‚Ã‚Â  noteÃƒÂ‚Ã‚Â  thatÃƒÂ‚Ã‚Â  lubricantÃƒÂ‚Ã‚Â 
specificationsÃƒÂ‚Ã‚Â  preferredÃƒÂ‚Ã‚Â  byÃƒÂ‚Ã‚Â  merchants, which is preferred by the user
while the grease is food grade lubricants and general machinery lubrication; the color lubricant
preferred by merchantsis natural and blue, whichÃƒÂ‚Ã‚Â  isÃƒÂ‚Ã‚Â  preferredÃƒÂ‚Ã‚Â 
byÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  userÃƒÂ‚Ã‚Â  whileÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  greaseÃƒÂ‚Ã‚Â  isÃƒÂ‚Ã‚Â 
theÃƒÂ‚Ã‚Â  naturalÃƒÂ‚Ã‚Â  color;ÃƒÂ‚Ã‚Â  packÃƒÂ‚Ã‚Â  sizespreferred by merchants is size
350 g and 150 g with packing cup and bulk, while users likedÃƒÂ‚Ã‚Â  theÃƒÂ‚Ã‚Â  sizeÃƒÂ‚Ã‚Â 
ofÃƒÂ‚Ã‚Â  350ÃƒÂ‚Ã‚Â  gÃƒÂ‚Ã‚Â  withÃƒÂ‚Ã‚Â  packingÃƒÂ‚Ã‚Â  cup;ÃƒÂ‚Ã‚Â  formÃƒÂ‚Ã‚Â 
labelÃƒÂ‚Ã‚Â  lubricantsÃƒÂ‚Ã‚Â  areÃƒÂ‚Ã‚Â  preferredÃƒÂ‚Ã‚Â  by merchants grease a round
shape that is labeled with red and green as well as a square shape label in red, while the grease
is preferred by the user labels round and square shapesÃƒÂ‚Ã‚Â  in red;ÃƒÂ‚Ã‚Â 
lubricantsÃƒÂ‚Ã‚Â  distributionÃƒÂ‚Ã‚Â  areÃƒÂ‚Ã‚Â  preferred byÃƒÂ‚Ã‚Â  merchantsÃƒÂ‚Ã‚Â 
grease ie grocery stores, retail stores, repair shops,ÃƒÂ‚Ã‚Â  and peddlers, while the grease is
preferred by the userÃƒÂ‚Ã‚Â  distributionÃƒÂ‚Ã‚Â  throughÃƒÂ‚Ã‚Â  groceryÃƒÂ‚Ã‚Â 
storesÃƒÂ‚Ã‚Â  andÃƒÂ‚Ã‚Â  workshops;ÃƒÂ‚Ã‚Â  lubricantsÃƒÂ‚Ã‚Â  promotionÃƒÂ‚Ã‚Â  are
preferred by merchants grease is through internet media, banners, brochures, radio and
posters, while users of grease likedÃƒÂ‚Ã‚Â  byÃƒÂ‚Ã‚Â  media promotion banners, brochures
and posters;ÃƒÂ‚Ã‚Â  the price lubricant grease favored byÃƒÂ‚Ã‚Â  merchantsÃƒÂ‚Ã‚Â  as
preferred by the user of grease that low price low quality, medium quality and medium price high
price of high quality.ÃƒÂ‚Ã‚Â 

Publisher
Name

Sebelas Maret University

Publish Date 2016-02-05

Publish Year 2016

Doi DOI: 10.20961/sepa.v12i2.14210

Citation
Source SEPA: Jurnal Sosial Ekonomi Pertanian dan Agribisnis

Source Issue Vol 12, No 2 (2016): February

Source Page 101-110

Url https://jurnal.uns.ac.id/sepa/article/view/14210

Author Dr Ir TRI YANTO, M.T

https://jurnal.uns.ac.id/sepa/article/view/14210

