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of

TheAfAAA objectiveAfAAA ofAfAAA thisAfAAA studyAfAAA isAfAAA toAfAAA
determineAfAAA theAfAAA merchantAfAAA andAfAAA theAfAAA user
preferencesAfAAA toAfAAA theAfAAA specificationAfAAA lubricatingAfAAA
greaseAfAAA lubricants, AfAAA colorAfAAA lubricants, packageAfAAA sizes, AfAAA
shapeAfAAA packaglngAfA AA labels, AfAAA distributionAfAAA ofAfAAA

lubricants, AfAAA promotion AfAAA and prlce Sampllng usmg purposwe sampllng
technique. Analysis of data using friedman testAfA A A withAfAAA 5%AfAAA

errorAfAAA level AfAAA IFAfAAA thereAfAAA areAfAAA differencesAfAAA
thenAfAAA testedAfAAA furtherAfAAA byAfAAA LSD.AfAAA The resultsAfAAA
ofAfAAA thisAfAAA researchAfAAA noteAfAAA thatAfAAA lubricantAfAAA
specificationsAfA A A preferredAfAAA byAfAAA merchants, which is preferred by the user
while the grease is food grade lubricants and general machinery lubrication; the color lubricant
preferred by merchantsis natural and blue, whichAfAAA isAfAAA preferredAfAAA
byAfAAA theAfAAA userAfAAA whileAfAAA theAfAAA greaseAfAAA isAfAAA
theAfAAA naturalAfAAA color;AfAAA packAfAAA sizespreferred by merchants is size
350 g and 150 g with packing cup and bulk, while users likedAfA AA theAfAAA sizeAfAAA
ofAfAAA 350AfAAA gAfAAA withAfAAA packingAfAAA cup;AfAAA formAfAAA
labelAfAAA IlubricantsAfAAA areAfAAA preferredAfAAA by merchants grease a round
shape that is labeled with red and green as well as a square shape label in red, while the grease
is preferred by the user labels round and square shapesAfAAA inred;AfAAA
lubricantsAfA AA distributionAfAAA areAfAAA preferred byAfAAA merchantsAfAAA
grease ie grocery stores, retail stores, repair shops,AfAAA and peddlers, while the grease is
preferred by the userAfA A A distributionAfAAA throughAfAAA groceryAfAAA
storesAfAAA andAfAAA workshops;AfAAA lubricantsAfAAA promotionAfAAA are
preferred by merchants grease is through internet media, banners, brochures, radio and
posters, while users of grease likedAfAAA byAfAAA media promotion banners, brochures
and posters;:AfAAA the price lubricant grease favored byAfA A A merchantsAfAAA as
preferred by the user of grease that low price low quality, medium quality and medium price high
price of high quality. AfAA A
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