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Abstract

The purpose is to identify purchasing decisions on marketplace applications during the Covid 19
pandemic through online customer reviews, online customer ratings and online vlogger reviews.
This type of research is quantitative with purposive sampling and accidental sampling
techniques and multiple linear regression data analysis techniques. The results of this study
indicate that online customer review (X1) has a positive influence on purchasing decisions.
Where online customer review (X1) can be used as a benchmark for respondents to make
purchasing decisions. In addition, online customer rating (X2) has a positive influence on
purchasing decisions. Where online customer rating (X2) can be used as a benchmark for
respondents to make purchasing decisions. The online vlogger review variable (X3) has a
positive influence on purchasing decisions. Where online vlogger review (X3) can be used as a
benchmark for respondents to make purchasing decisions. Simultaneously shows that the
independent variables online customer review (X1), online customer rating (X2) and online
vlogger review (X3) affect the dependent variable on purchasing decisions (Y) on marketplace
applications during the Covid-19 pandemic.
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