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This study aims to: 1) determine the amount of added value and profit levels obtained from
carica candied products in various packages obtained by the company; and 2) the pattern of
marketing channels for candied carica products at CV. YFBM. The research method used is the
descriptive method and the Hayami method is an analytical tool to calculate the value added of
carica candied products in different types of packaging. The add-value analysis is calculated
using primary data obtained from interviews and direct observation of respondents, namely parts
from CV.YFBM and agent/ritails. The results of this study indicate that the value added of carica
candied in various packages provides a high value added ratio of above 40% in the 130gr mini
packaging of 63,65%, 53,98% in the 240gr bowl packaging and 63,37% in packaging n pouch.
The value added profit contribution to the company has a high value. There are two patterns of
carica candied marketing channels in various packages, in marketing channels | for carica
candied products from the producer (CV.YFBM) directly to consumers. In marketing channel 1,
carica candied products flow from CV.YFBM to agent/retails is in the hands of the end consumer
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