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The process of developing the Nujek application is carried out by PT Tekno Karya Nusa (Nujek)
in Banyumas by promoting it through social media using either Facebook, Instagram or Tiktok
social media. The results of this study are to see the implementation of Nujek Banyumas social
media content as a marketing communication strategy in promoting the Nujek application. There
are several indicators of social media, such as Facebook has a dominance to interact with
audiences, Instagram social media has the characteristics of visualizing content to
communicate, and Tiktok social media is used to disseminate promotions regarding Nujek
products or applications. The purpose of this study is to determine the implementation of social
content Nujek Banyumas media in conducting promotions as a form of marketing
communication strategy.A A
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