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The purpose of the study was to find out about the communication culture of Japanese society,
namely verbal Aisatsu and non-verbal Ojigi communication practiced by hotel workers
Kyuukamura Kishu Kada using phenomenology studies. This research is a qualitative
descriptive study using interview techniques as a data collection technique. There are 5
informants from this research. The results found in this study are the Aisatsu verbal

Abstract communication culture practiced by Kyuukamura Kishu Kada workers varies depending on the
interlocutor and the situation. For non-verbal culture, Ojigi is done to show apologies, thanks,
and respect for the other person. The more bent in doing Ojigi, the feelings shown are getting
deeper. Employees at Kyuukamura Kishu Kada also realize that Aisatsu and Ojigi are very
important Japanese communication culture and play an important role, especially in
Kyuukamura Kishu Kada.
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