
SINELITABMAS

1

FACTORS CONSIDERED BY PROSPECTIVE STUDENTS IN CHOOSING MAJOR
OF ONLINE BUSINESS AND MARKETING

Title
FACTORS CONSIDERED BY PROSPECTIVE STUDENTS IN CHOOSING MAJOR OF
ONLINE BUSINESS AND MARKETING

Author Order of

Accreditation 4

Abstract

The purpose of this study is to analyze the factors that become the consideration of prospective
students in the decision to choose the major of online business and marketing. The type of
research used is exploratory. This study used a sample of 76 prospective students. Data
analysis used factor analysis. Results of the analysis show that the factor considered by the
prospective students in choosing the major of online business and marketing is the student?s
perception factor. While, the factors considered by prospective students who do not choose the
major of online business and marketing is due to perception factors that include family
perception and perception of friends. The conclusion of this study is that the student perception
becomes factor considered by the prospective students in choosing and not choosing the major
of online business and marketing at Public Vocational High School 1 Banyumas.
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