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The background of this research is that there is intense competition in the mobile industry and
the still limited research examining brand displacement. This research was conducted on 110
mobile phone users in Purwoketo. Analysis tools used in this study is Stuctural Equation
Modelling (SEM). The results of this study is the variable quality of features, design and
advertising have a positive influence on satisfaction. Variables positively influence satisfaction of
the needs for information and consumer loyalty. Variable needs to find information in a positive
impact on customer loyalty.
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