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Abstract

The purpose of this study is to analyze the key factors to identify the intention of individuals to
repurchasing at online shop.Respondents are consumers of fesh Shop. 136 respondents
completed questionnaires were given. Data analysis usingStructural Equation Model (SEM) to
determine the relationship between variables. The results of this research are that theperception
ease of use, confirmation, thrust, perceptions of usefulness, satisfaction, perceived enjoyment,
and privacy has apositive influence on repurchase intention on selling online.Key words:
perceived ease of use, confirmation, trust, perceived usefulness, satisfaction, perceived
enjoyment, privacy,repurchase intention, online shop.
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