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Abstract

Coconut sugar have a huge potential to be developed in Indonesia, unfortunately the welfare of the
producers is still lack due to the inability of the products to be marketized on modern and
international markets. The products could not meet the needs and wants of those markets. This
study aims to investigate the influence of market orientation on marketing performances in MSMEs.
The samples are 100 coconut sugar producers, in Banyumas, Central Java, Indonesia. The tool
used to analyze this study is structural equation modelling by AMOS program. The study result
shows that customer orientation have a positive influence on product and process innovations,
competitor orientation have a positive influence on product innovation but have no influence on
process innovation, and product and process innovations have positive influences on marketing
performances.
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