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Abstract

a:3:{i:0;s:3543:"Purpose This study aims to determine the direct effect of entrepreneurial orientation on
family business performance. This study also discusses the role of family involvement as a mediating
variable and the role of gender as a moderating variable in the relationship between entrepreneurial
orientation and family business performance. Design/methodology/approach A total of 328 hotels in
Yogyakarta, Indonesia, were selected as samples by the convenience sampling method. Primary data
is collected through structured questionnaires that are delivered by themselves to key people in the
hotel such as owners, directors and key staff (HRD, financial, relationship). Hypotheses are tested by
structural equation modeling procedures using AMOS 22.0. Sobel test is used to determine the indirect
effect of the mediation variable. Findings The results showed that entrepreneurial orientation had no
significant effect on family business performance. Family involvement acts as a full mediation in the
relationship between entrepreneurial orientation and family business performance. Gender acts as a
moderating variable that can strengthen the relationship between entrepreneurial orientation and family
business performance. The results showed support for previous research. Research
limitations/implications The results of the study cannot conclude the national family business because it
adopts convenience sampling and the sampling area is limited in Yogyakarta. Future research can use
a larger sample. This study only researches hotels managed by family businesses, so it is not feasible
to conclude for family businesses in general. Future research may choose to use several types of
family businesses so that more varied results can be obtained. Future research could also compare
hotels managed by family businesses with non-family businesses. The results also found that in
addition to gender roles, respondent heterogeneity was an important component in the study of social
identity. Therefore, research examining the influence of different cultures on the relationship between
entrepreneurial orientation and family business performance should be an extraordinary topic for future
study. Other results from this study also indicate that there is a role for religion in improving hotel
performance. Future research is needed to further explore Islamic business modeling for family
businesses. Practical implications This finding has significant implications that can help family
businesses in developing strategies that are suitable for business management. Entrepreneurial
orientation occupies a strategic position in developing sustainable competitive advantage in the family
business of the tourism sector especially the hotel business in Yogyakarta for the better. Besides, the
results of the study also showed that entrepreneurial orientation had no significant effect on
performance. This relationship becomes significant when combined with active family involvement.
This finding also shows that entrepreneurial orientation has the potential to have a more beneficial
effect because of the active involvement of the family in helping with business management, alleviating
business-related problems, and having a significant influence when the family also acts as
management. Social implications Research findings indicate the role of gender in strengthening the
relationship between entrepreneurial orientation and family business performance. This provides a
good position for women in the social environment to show achievement.";i:1;s:94:"To place women on
the side of gender equality and justice in the family business in Indonesia.";i:2;s:866:"By opening wider
access for Indonesian women in the realm of business management, expanding women's participation
in a family business, increasing the role of control for women, and increasing women's knowledge and
skills to increase the benefits in managing family businesses so that they have sustainable resilience in
the face of global competition. Originality/value The results of this study provide a new model in
providing an overview of the direct and indirect roles (mediating and moderating) in the assessment of
family business performance. This study uses three variables which are important in performance
appraisal, namely entrepreneurial orientation (independent variable), family involvement (mediating
variable) and gender (moderating variable). Where research that combines these four variables,
directly and indirectly, has never been done before.";}
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